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Baljinder Paul Singh’s first association 
with Apple was in 1996 when the US 
giant’s business was mostly con-

fined to enterprise-level computers that 
sold to a handful of clients in India. Twenty-
five years later, Singh’s budding venture 
has turned into a ~1,000-crore business 
empire that is now the country’s largest 
reseller of Apple products, and the brand 
now offers all its key products and services 
to the local consumers. 

In the past two and half decades Apple’s 
journey in India has been slow but steady. 
That suited Singh, a former table tennis 
champion, but what excites him now are 
the brand’s recent growth spurt. In the past 
two years both the pace of expansion and 
sales growth have accelerated and, despite 
the pandemic, demand for Apple products 
has jumped by nearly 50 per cent in the past 
four quarters, Singh says. 

 The craze for the Apple logo was evident 
from the scenes at the Pacific Mall at West 
Delhi’s Tagore Garden in late March. 
Unicorn Infosolutions, Singh’s venture, was 
inaugurating a flagship Apple Premium 
Reseller Store and the crowd that had gath-
ered from the early morning choked traffic 
along the arterial road, clogged the parking 
bay and left mall security staff in a tizzy.  

Singh, 48, who operates 50 stores and 
service centres in north and west India, was 
overwhelmed by the response. “The 
demand for Apple products is extremely 
high,” is all he could say. 

This much was clear from the quarterly 
shipment numbers that came out last week. 
During the January-March quarter, ship-
ments of Mac computers, the second largest 
portfolio for Apple after iPhones, grew 336 
percent year-on-year and 45 per cent over 
the previous quarter that catapulted Apple’s 
standing in the local PC market. The brand 
stood fourth in the consumer PC segment 
and fifth in the overall PC market for the 
first time, IDC noted. This after its sales grew 
24 per cent in 2020, in spite of the washout 
in the April-June quarter. 

The newer products have done even bet-
ter. According to Counterpoint Research, 

iPhones grew 207 percent year on year and 
Apple recorded a million-plus shipments of 
iPhones for two consecutive quarters. The 
latest models — iPhone SE, 11 and 12 — cap-
tured the top spots in the premium handsets 
space (priced above ~30,000 a unit). The 

brand notched a 48 per cent share and the 
top spot in the premium market in the 
March quarter, Counterpoint noted. 

Overall, the smartphone market grew 
18 per cent year on year and the premium 
market grew by 140 per cent; Samsung 
stood second after Apple in the premium 
market. Samsung’s overall smartphone vol-
umes grew 43 per cent. 

Meanwhile, iPads, usually the least sold 
Apple product among the top three cate-
gories, pushed global rival Samsung out of 
second place in the highly price sensitive 
tablet market after growing by 144 per cent 
year on year, analyst firm CyberMedia 
Research (CMR) said. The Apple iPad 8 gar-
nered 17 per cent market share and Apple 
iPad Air 2020 had a 9 per cent market share 
in India, taking Apple’s overall share in the 
tablet market to a new high of  29 per cent. 

Overall, the PC market grew an impres-
sive 73 per cent in the March quarter, but 
the growth rate for Macs was over four 
times of that. For tablets, Apple grew 144 
per cent against an overall market growth 
in double digits. 

This performance suggests a remarkable 
immunity to the severe pandemic-induced 
financial stress among a large section of 
consumers that has impacted discretionary 
purchase businesses from passenger vehi-
cles and consumer durable items. 

Upasana Jain, associate research man-
ager at IDC India, said that the rising 
prevalence of work-from-home and e-
learning is driving sales of notebooks and 
tablets for most brands, but Apple’s supe-
rior performance has more to do with its 
product quality. “Consumers have realised 
that they need to invest in electronics 
items that will help ease their job. Further, 
many who aren’t spending on outdoor 
leisure activities, are now allocating that 
money for high-tech products that are reli-
able,” she pointed out. 

Apple’s dream run may slow in the cur-
rent quarter. With all key markets locked 
down and delivery of smartphones and 
notebooks excluded from the “essential 
items” e-commerce delivery list, sales are 
set to dwindle in the April-June quarter. 

Singh from Unicorn, is however, 
unfazed. After opening the country’s 
largest flagship Apple store he is preparing 
for two more similar outlets in coming 
months. The 3,000 square-foot showroom 
usually costs 150 per cent more than a stan-
dard store but he believes it is the right 
time to place the bet. 

As the technology major continues to 
gain momentum in the country’s electronics 
market, both for Singh and Apple, the best 
is yet to come. 

The Cupertino-headquartered firm is 
nearly ready with its first Apple Store in 
the country — at Mumbai’s BKC 
Complex. Sources said the next two 
Apple stores will be launched in 
Bengaluru and Delhi-Gurugram. 

“The Apple Store will be very positive 
for us. The kind of marketing they will do 
for the entire ecosystem is remarkable.  
I welcome Apple Stores in the country,” 
said Singh. 

Apple watchers agree. “Riding on its 
recent market success through the pandem-
ic year, primarily driven by increased local 
assembly in India and strong marketing ini-
tiatives, Apple is poised for further growth 
across product segments. We believe that 
Apple will recover and maintain its momen-
tum going ahead,” said Prabhu Ram, head 
(industry intelligence group) at CMR. 

Other analysts like Jaipal Singh from 
IDC believe that like last year, when the 
travel curbs are lifted, Apple is set to record 
another high demand cycle.

Apple defies 
pandemic gravity
Contrary to expectations, the brand has seen  
a significant sales bump in all its key segments
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Amazon.com Inc’s potential 
acquisition of Metro-Goldwyn-
Mayer would take one of the 
last major, independent movie 
studios off the market, capping 
a rush of streaming deals that 
are set to make 2021 a record 
year for media takeovers. 

Amazon is in talks to buy 
MGM, the storied Hollywood 
company behind the James 
Bond series, the Information 
and Variety said in separate 
reports late Monday. Amazon 
is weeks into negotiations to 
buy the studio for about $9 bil-
lion, according to Variety. 

Reports about the discus-
sions came on the day that 
AT&T Inc announced its plan 
to create a new entertainment 
company by merging assets 
with Discovery Inc in an entity 
that will be valued at about 
$130 billion including debt. 
The success of streaming giant 
Netflix Inc and Walt Disney Co, 
which launched its own video-
on-demand service after buy-
ing $71 billion in assets from 
21st Century Fox Inc in 2018, 
is drawing new competitors 
into the market. 

MGM and Amazon 
declined to comment on 
reports about deal talks. 

The acquisitions are setting 
2021 up to be a record for 
media deals, according to data 
collected by Bloomberg. More 
than $80 billion in takeovers 
have been announced so far 
this year, putting it on track to 
be the busiest period for the 
industry since at least 2000, 

when AOL and Time Warner 
Inc announced plans to com-
bine, the data show. 

MGM has been seen as a 
takeover target for years, but 
was never able to close a sale. 
The company made a fresh 
push last year, when the Wall 
Street Journal reported it hired 
advisers to solicit offers. In 
seeking a deal, MGM aims to 
capitalise on the proliferation 
of streaming services, which 
has increased demand for 
large backlogs of content. 

It’s also discussed other 
scenarios with tech giants. 
MGM, whose library includes 

the Rocky films and Silence of 
the Lambs, held talks with 
Apple Inc and Netflix about 
taking its new James Bond 
film directly to streaming. But 
the company said last year 
that it’s committed to a the-
atrical release for the film, 
which is currently slated for 
October 8 in the US. 

Amazon, meanwhile, is 
reshuffling its entertainment 
operations with the return of 
long-time executive Jeff 
Blackburn. He briefly left the 
e-commerce company to join 
Silicon Valley venture capital 
firm Bessemer Venture 
Partners. But now he’s taking 
command of Amazon’s entire 
entertainment division, 
including the Prime Video 
streaming service, Amazon 
Studios and the video-game-
streaming site Twitch. 

Talking to chairman 

Amazon’s bid for MGM is being 
handled by video executive 
Mike Hopkins, according to 
Variety. He’s dealing directly 

with MGM Chairman Kevin 
Ulrich, the publication said. 

MGM traces its roots back 
to the 1920s merger of Marcus 
Loew’s Metro films with a film 
company run by Hollywood 
legend Louis B Mayer. While 
making great pictures like Dr. 
Zhivago and 2001: A Space 
Odyssey, MGM drifted in and 
out of financial distress in the 
second half of the 20th centu-
ry. Over the decades it was 
owned by Time Inc, CNN 
founder Ted Turner and more 
than once by the late billion-
aire Kirk Kerkorian. 

Now, it’s one of the last 
large movie studios that’s 
maintained its independence 
from larger media groups. 
Time Warner Inc is now part 
of AT&T, Disney acquired 21st 
Century Fox, Paramount is 
owned by ViacomCBS Inc and 
Universal Pictures is controlled 
by Comcast Corp. 

There’s been speculation 
before about Amazon acquir-
ing entertainment companies. 
It was previously seen as a pos-
sible buyer of AMC 
Entertainment Holdings Inc, 
the movie chain, with some 
investors confusing it with 
AMC Networks Inc, the owner 
of cable channels. 

Investors suffered a similar 
sort of confusion on Monday, 
with the Information report 
boosting shares of MGM 
Resorts International, a casino 
company that isn’t part of 
Metro-Goldwyn-Mayer. MGM 
Resorts stock jumped as much 
as 5.8 per cent in late trading 
before quickly retreating. 

BLOOMBERG

Amazon’s MGM Deal would add 
to frenzy for streaming assets
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What does Elon Musk (right) do 
for entertainment in between 
building spaceships and hyper-
loop systems and running an 
autonomous electric vehicle 
business? He fools around with 
cryptocurrencies.  

Every time the charismatic 
billionaire has made a state-
ment about crypto, he’s 
sparked off financial turmoil. 
This is partly because he con-
trols two industrial powerhous-
es, which can choose to accept 
cryptocurrency transactions. It 
is also due to his social media 
influence and the exaggerated 
impact of opinion on cryp-
tocurrency values. 

First, look at the actions 
Musk’s taken that directly 
affect crypto. Tesla has bought 
$1.5 billion worth of bitcoin and 
it was also accepting payments 
for vehicles in bitcoin.  It con-
tinues to hold the bitcoin 
hoard. But it’s ceasing to accept 
bitcoin due to the environmen-
tal impact of generating the 
crypto. In addition, SpaceX has 
contracted with Geometric 
Energy Co to fund a satellite 
going to the moon in another 
crypto, Dogecoin. Since he 
announced he was sending 
Dogecoin to the moon on April 
1, nobody believed him until it 
was later confirmed! 

Tesla and SpaceX are world 
leaders. Tesla is a Fortune 500 
com pany with a market value 
above $600 billion. SpaceX is 
the private sector leader in 
building rockets. 

Automobile companies 
have long value chains. Tesla 

consumes primary metals; it 
also uses expensive composites, 
toughened windshield glass, 
leather, etc. The cars have 
sophisticated electronics rang-
ing from sensors, specialised 
chips, cameras, dashboard 
instruments, and so on. 

Tesla has even more hard-
ware than most vehicles due to 
its on-board computer that can 
drive the car. It taps into the 
software industry to create the 
AI algorithms to drive. It also 
provides revenues for mar-
keters, for advertising, and for 
the finance industry. 

Like other electrical vehicle 
companies, Tesla is developing 
battery and charge technology 
and setting up charge stations. 
Plus, there’s the maintenance 
and services business. SpaceX’s 
value chain also straddles many 
sectors, from primary metals to 
high-end computer hardware 
and software. 

When a Tesla or a Space-X 
deals in crypto, it creates a pos-
itive ripple effect. Suppliers and 
service providers inevitably 
end up dealing with crypto, too. 
Tesla moving away from 
accepting bitcoin will have a 
negative ripple effect.  

Apart from actions, what 
has Musk said that caused cryp-
to-volatility? He bumped up the 
price of Dogecoin, when he said 
good things, and called it a 
“People’s Currency”. Then he 
triggered a 35 per cent crash 
when he described Dogecoin as 
a “hustle”. His statement about 
Tesla eschewing bitcoin also 
triggered a big crash. 

That brings us to the power 
of social media. Musk’s Twitter 
account has over 55 million fol-

lowers. Eve ry tweet is parsed in 
excruciating detail. Anyone 
who criticises Musk also has 
hordes of fans trolling them. 

He’s not particularly respon-
sible, or measured on social 
media. In May 2018, he trig-
gered a trollfest when he told 
an Australian scientist, Upulie 
Divisekera nanotechnology was 
100 per cent synonymous with 
b**l s**t. His followers abused 
her for days. 

In June 2018, he also called 
British diver and marine sal-
vage expert Vernon Unsworth 
a “pedo guy” and doubled 
down on that offensive state-
ment when they disagreed on 
the efficacy of using a midget 
submarine (donated by Musk) 
to rescue 12 boys trapped in a 
Thai cave. He later deleted the 
tweets and apologised. Musk 
has also faced investigation 
and paid a $20 million fine 
imposed by the US Securities 
Exchange Commi ssion 

(America’s SEBI) after he falsely 
tweeted he had arranged fund-
ing to take Tesla private. 

The combination of all 
those devoted followers and a 
hair-trigger Twitter profile has 
explosive  eff ects when it comes 
to cryptocurrency values. All 
financial assets are vulnerable 
to rumours affecting senti-
ment. Crypto currency is par-
ticularly vulnerable bec ause it 
is anchored to nothing. 

Fiat currencies are not 
anchored either. But traders 
and economists can look at 
indicators like external deficits, 
inflation, GDP growth rates, 
Fiscal Deficits, etc, to judge the 
value of a rupee or a dollar. 
Central banks can also fiddle 
with money supply and interest 
rates to influence fiat trends. 

No such benchmarks exist 
for cryptocurrency. The mon-
ey supply of popular cryptos 
grows at predictable rates as 
new coins are mined. Nobody 
“sets” interest rates. Indeed, 
cryptos discourage fractional-
reserve banking operations 
and interest bearing instru-
ments by design. 

The value of a crypto, 
therefore, depends solely on 
the equation of supply and 
demand, and demand is driv-
en solely by sentiment. Hence, 
Musk or anyone else with a big 
social media following can 
talk a crypto up or down. Musk 
has additional leverage. He 
can trade crypto in vast quan-
tities, or influence its usage, 
by using his personal fortune, 
or via the large corporate enti-
ties he controls. 

Does Musk do this solely for 
entertainment? Or is he 
manipulating crypto markets 
for gains? Note this isn’t illegal. 
It isn’t even a grey area. Crypto 
currencies are outside the 
purview of regulation in the 
same way wine is. So this 
might be an intriguing ques-
tion but it’s hard to answer. 

Why crypto jumps and 
falls on Musk’s tweets

NEW APPLE RECORDS 
Apple is at the sixth spot in the 
smartphone market (market share in %)

Apple’s captured the 5th spot in the 
overall PC market (market share in %)
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Apple gained the 2nd spot in the 
tablet market for the first time 
Rank              Brand 
  1                  Lenovo 
  2                  Apple 
  3                  Samsung

Picture this 
> Time Warner Inc is  
now part of AT&T 

> Disney acquired  
21st Century Fox 

> Paramount is owned  
by ViacomCBS Inc 

> Universal Pictures is 
controlled by Comcast Corp

The acquisitions are setting 2021 up to be a record for media deals.  
More than $80 bn in takeovers have been announced so far this year

The value of a crypto 
depends solely on the 
equation between supply  
and demand, and demand is 
driven solely by sentiment
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Extract of Audited Financial Results for the Quarter and Year endedMarch 31, 2021
(` in Crores except earnings per share)

Sr.
No. Par�culars

Quarter ended Year ended
March 31, 2021 March 31, 2020 March 31, 2021 March 31, 2021

Audited Audited Audited Audited
1 Total Income from Opera�ons 1,111.74 989.33 4,390.92 4,207.53

2 Net Profit for the period
(before Tax, Excep�onal and/or Extraordinary items) 201.88 148.93 925.95 802.70

3 Net Profit for the period before tax
(a�er Excep�onal and/or Extraordinary items) 201.88 148.93 925.95 802.70

4 Net Profit for the period a�er tax
(a�er Excep�onal and/or Extraordinary items) 152.47 110.97 690.69 592.93

5 Total Comprehensive Income for the period
[comprising Profit for the period (a�er tax) and Other
Comprehensive Income (a�er tax)] 159.68 108.74 691.94 587.97

6 Equity Share Capital 21.25 21.25 21.25 21.25

7 Reserves (excluding Revalua�on Reserve) as shown in
the Audited Balance sheet - - 2,580.91 2,410.45

8 Earnings Per Share ` (Face value of ` 10/- each)
(not annualised except for the year ended March)

Basic : 71.75 52.22 325.04 279.04

Diluted : 71.75 52.22 325.04 279.04

Note : The above is an extract of the detailed format of Quarterly Financial Results filed with the Stock Exchange under Regula�on 33 of
the SEBI (Lis�ngObliga�ons andDisclosure Requirements) Regula�ons, 2015. The full format of theQuarterly Financial Results is available
on the Stock Exchange website at www.bseindia.com and on the Company’s website at www.abbo�.co.in.
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